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Progress check

..

Two months

Progress check

1. New brand elements
Refer to the revised brand guidelines and begin
to use the latest logos, typography and color.

2. Background coloring
We'd like to hold back on the use of Beam Navy and

have our feeds be 60% white mist and 40% Beam Blue.

3. lllustrations
There's more room for some spot illustrations.

4. Stock photography
We've added a small library of new stock photos with
models, devices, environments, etc. Overall, models
in the same pose should be limited to one social.

5. Headlines

All headlines should be sentence-case unless
referring to a Beam product or blog title.

6. 1G stories
Refrain from adding body copy within |G stories.
Exceptions are active links to blogs, registrations,
or small notes directing the viewer to visit the
initial post.



Brand refresh

Quick guide

beam

Lato Black

This is Fira Sans,
use it wisely.

Use Lato Regular for body copy. Don't forget to increase the line height.
Body copy should always appear in Charcoal unless creating a callout.

Twilight #262261 Mist #F2F6F8 Sky #72D8FF

Lavender #8F6EF4 Indigo #5D2FCC Charcoal #666666

Beam Blue Beam Navy

#029EE2 + PMS 299 #115CA8




Introduction

..

Social media

Introduction

The social media examples shown are the best visuals that

represent the Beam brand. They include our illustration style,
use of color, typography, and logo placement. Sending a clean,

consistent brand message is imperative to the long term
success of the company. We're all responsible for protecting
and maintaining our brand.
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Details and specs
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Details and specs

Layout Design

Each social prompt has one design theme and is carried
throughout all four platforms. The design should be
stylized and adjusted to fit each layout.

Half Circles

A popular layout style within the Beam socials is

the use of a half circle. This can be used to divide the
layout and separate text from image/illustration.

Logo Placement

Every social is to feature the Beam logo. When spacing is
limited, use the cropped logo without the “Smart Dental”
tagline (most often the case). If the layout does not have
the space, resort to the Beam icon.

Social Dimensions
Instagram: 1080 x 1080
Linkedn: 1104 x 736
Facebook: 1200 x630
Twitter: 1024 x 512

Half Circles

A popular layout style within the Beam socials is

the use of a half circle. This can be used to divide the
layout and separate text from image/illustration.

The formula for calculating the circle:

Height x 6 or Width x 6 in the measurement of pixels.
See examples throughout this style guide for a better
understanding of how to use the half circle.

IG Post 1080 x 1080 LinkedIn Post 1104 x 736

1080 x 6 = 6480 (circle circumference) 736 x 6 =4416 (circle circumference)



Products and tech
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Products and tech

Product
Beam products are shown often to promote perks,

the Beam shop, and showcase our unique insurance.

Brushes, brush heads, and paste should be
presented in a clean manner, taking priority of
the layout hierarchy.

Tech

When presenting the app or a new landing page;
laptops, phones, and desktop monitors should be
up-to-date devices. The Beam circle can be placed
as an anchor to fill space and accompany the device
(see examples 3,4, and 9).

01. Brush

05. Beam app, brushing score

We want to
hear from you!

beam

08. Social outreach

03. Beam app 04. Beam app

Now available:

Self-Enrollment

bearn

06. Beam app 07. Self enrollment + plans

Need a refill?
Beam Perks
: beam
Manage cllents.
Have you tried
Lighthouse by Beam?
bea
09. Lighthouse 10. Perks




Insta carousels

..

Insta carousels

Instagram carousels have shown positive numbers in
user engagement and should used when promoting
detail content. The most often use of the carousel
has been showcasing blogs or articles — with the
intention to lead the view to the article in full and
Beam website.

Hybrid Work
. o o
Maintaining a
Values-Based 5 Ways to Maintain a
Culture Values-Based Culture
1. Reconfigure Your Trainings
2. Carving Out Time for Employees
3. Recommit to Your Values
4, Build Virtual Bridges between
Hybrid Teams
5. Acknowledge the Effects
of a Virtual Workplace
? Don’t have
. X Beam?
01. 02.
Dental Health FLossing FLossing
The Do's and
.
Don'ts of Flossing
DoO: v Floss once per day. Snap the floss between
our teeth.
v Hold and maneuver i
the floss correctly. Stop if your gums bleed.
v Use a new section of Use mouthwash as
floss for each tooth. a replacement.
beam >>
03.
1 2
Maintain productivity Employee wellness
Vision problems make it tough for Offering dental benefits demonstrates to
employees to get their work done, employees that you care about their overall
which ultimately affects your well-being and quality of life.
company's bottom line.
beam bean beai
04.

Don't have Beam?
Tell your company you want
innovative dental benefits!
Send a note at:

https://beam.dental/members

beam



Quotes and typography

Quotes and typography

I v
"Hey
i done to modernize dental - o .
Quotes and reviews s.hould be condensed to | el & An automated underwn_tlng process, on b s t
as few words as possible. Please take the creative do it to everything else?” the other hand, streamlines the quoting Qam + gusto
liberty to remove unnecessary sentences or process to provide self-service pricing Beam Dental is proud to
, information in real time. partner with Gusto.

Beam CEO and Co-founder

phrases to highlight the message. Quote marks
are to be expanded and placed behind the quote
Alex Frommeyer
1 1 eam and Co-founder
na IOW OpaC|t\/ FnSurt»f«:EI?Lcmlzfr;hip Podcast

? Alex Frommeyer

03. Partnership

Partnerships and blog titles should be accompanied
by the iconography system or adjoining partner logo.
Stock photography can also be shown for visual aid 03. CFO Quote 02. CEO Quote

when a blog title is too vague.

X

Beam Dental is proud to

3 Reasons Your

WI:‘at SLma::.B;s:ne_sses announce its partnership
re Looking ror in with Angle Health.
Employee Benefits Company Should Offer

beam - Angle Group Life Benefits

ealth

beam

04. Blog 05. Partnership 06. Blog

o b @ U

Of all the dental companies, I've
never had another company take
privacy so seriously.

Solid products.
P Looking forward to seeing more

"Hands down the best § \ x
patients with Beam insurance!

dental insurance company

Responsive service.
Very happy.

I've ever dealt with." Lori G, Cali ;
5 Kids Dental Catie W.
Bill B. Bill B. Dental Care Provider
Beam Broker
Beam Broker
beam
07. Review 08. Review 09. Review 10. Review
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Illustrations

Social illustrations are used to highlight holidays,
insurance promotions, and blogs. Referencing
the illustration guide, we aim for the level of spot
illustration. The use of brand colors is preferred,
but the pallet can be expanded when needed.
Please reference the lllustration style guide for

more details.

When placing the illustration within the social
layout, they can placed to the left or right with
room for the title/copy on the adjacent side.

Modern dental benefits
Beam is now
live in Virginia!

01. Live state update

05. Labor Day

02. Digital insurance card 03. No waiting period blog

Your one-stop
ancillary

benefits shop

bean

06. Benefits promo

04. Selfie Day

Now open:

B_eam Shop

beam ..

07. Beam shop




Lifestyle photography
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Lifestyle photograph
p g p y Embracing tech
— Make the MOSt Open Enrollment
, of Working A digital first
When using photography, our assets come from From Home approach
stock photos off of Shutter-stock, Envato Elements, ‘ .
and Adobe Stock. Photography should be business beam beain
casual and simple. To reinforce the brand and take Going digi
more ownership; personalize clothing and assisting Can You Automate
props with brand colors. This includes coffee mugs, Coffee and Donuts?
watch bands, shirts, jackets, hats, etc. beain
02. 03.

beain

» 5 Beam Brush

Beam by far is the

easiest and most Earn rewa.rds

efficient to work with. for brushlng

beam

beam
04. 05. 06.
) Self-service
Build your brand .
The Broker's Guide Get patient coverage
to Using Social Media information in half
beain the time!
Self-service s
Coverage Information beam
07. 08. 09.
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Employee spotlight

Spotlight socials are the highest viewed posts
among our platforms. They showcase Beamers
within the company and expand into a personalized
statement. The first example shown is the standard
presentation. With remote-work headshots , you will
need to mask the profile and place it on the official
Beam gradient.

The 2nd example shown is a more rare spotlight
layout, but preferred when possible. Should the
headshot or photo be taken within the Beam office
space, use this layout.

Quinn Bradley

01. Single headshot

Kelsey
Ackermann

02. Beam-themed shot

Meet Quinn Bradley,

“Being able to have the freedom in
getting my job done as well as being
able to do that with great people in
an awesome environment is why
| love Beam!”

bean

Meet Kelsey Ackermann,
Strategic Partnerships at Beam
“What | love is the ability to work
cross-functionally with other
departments to create, improve,
and streamline processes.”

beam

Quinn Bradley
beam

Spotlight
Kelsey
Ackermann

10
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